Note: The following document is an English translation of the Japanese-language original.

Asahi Broadcasting Group Holdings Corporation
Earnings Reference for the Third Quarter of Fiscal 2019

(For the fiscal year ending March 31,

2020)
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Consolidated Results

(Unit: million yen)

19/3 30Q 20/3 3Q % Change

Net Sales | 61,058! 61,388 330/ 0.5%

Operating Expenses 58,1501 58,910 760 1.3%

Cost of Sales 40,337 i 40,745 408 1.0%
A s 17,8131 18,1651 351 2.0%
OperatingIncome | 2,9071  2,4771  -429 -14.8%
Ordinary Income 3,204, 2,711 -492| -15.4%

e 2,895!  1,779! -1,115| -38.5%
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ABC™

Five-Year Net Sales (consolidated) Sheciteo

(Unit: million yen) ® 3Q ® Full-Year

61,388

16/3 17/3 18/3 19/3 20/3




ABC™

Five-Year Operating Income (Consolidated)

(Unit: million yen) B 3Q " Full-Year

2,477

16/3 17/3 18/3 19/3 20/3




_—
Results by Segment ABC

©ABC2020

- (Unit: million yen)
Broadcasting m= Net Sales Housing 9811
=m=Qperating Income Y
o] g Inc 8,244 8,721 8,360
53,066
51,386 5g,528 -22%/ 856 803 876 753
] u L ]

17/3 3Q 18/3 3Q 19/3 3Q 20/3 3Q

2,433
. 2,158
| 780
671 705 718
113
/S 59 []
16 — g
I T T T I ./ T T 1
17/33Q 18/33Q 19/33Q 20/33Q 17/33Q 18/33Q 19/33Q  20/33Q
(Unit: million yen)

Adjustments 19/3 30 20/3 3Q

Operating Income




ABC TV Results

ABC™

©ABC2020

(Unit: million yen)

19/3 3Q

19/3 3Q 20/3 30 % Change
Net Sales 43,364; 43,205; -159 -0.4%
Operating 42,5541 42,5931 38  0.1%
o| cosorsaes | 26,725!  27,088! 362  1.4%
5| omemnne | 158081 155041  -324|  -2.0%
Operating Incorne 8101 6121 -197 -24.4%
Ordinary Incorne 835! 646! -189| -22.7%
Pro 1,287 318! -969 -75.3%

% Change

Program Expenses

13,478

.—-

198

1.5%
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ABC

ABC TV (Former ABC) Revenue Growth oABC2020
(Unit: million yen)
. 43,608
TV Business L ' [42,630 440,707 40,368
—
2,204
Event 1.401

1,264 [ 1,217 4‘/
Content-related YSOS f658 ‘YSZO 1852

17/3 3Q 18/3 3Q 19/3 3Q 20/3 3Q

*Event revenue before FY2017 includes radio-related events. (Unit: million yen)

| 17330 | 18/33Q | 19/33Q 20/3 30
Others 351 350 619 583}




Detalils of TV Business Revenue

ABC

©ABC2020

_—

(Unit: million yen)

Spot

Network
(Time)

Local
(Time)

Program
Sales

Vit 26,157 24,392

23,245

10,536

é“’“z 410,306 Jjo,oss

4,493
L4'277 r 4,500 L

&

4,782

&

’/- 1,706 ./- 1,666 I 1,649

1,681

o—

TV Program Streaming ‘\ 105
(TVer, etc.)

17/3 3Q 18/3 3Q 19/3 3Q

.\121

20/3 3Q




Spot Revenue of TV Business ABC
(Uni mion )
1Q 20 30Q AQ | Full-Year
18/3 8,722 8,033 9,402 8,765 34,923
19/3 8,019 7,738 8,634 8,777 33,169
20/3 8,028 7,312 i “7-5-9-0-5-i
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Sgot Revenue of TV Business (By Top 20 Industries)

19/3 3Q

Composition rate

Industry

Pharmaceutical/Medical Products

98.7%

10.1%,

ABC™

20/3 3Q

YoY
103.7%

Composition rate

|Foods 90.9% 9.9%4 106.2% 11.49%
I‘;;zr;ssp;ggfg;gggelsure/Restaurants & Fast 113.9% 11_2%; 89.6% 11, O%!
linformation/Telecommunication 89.4% 11.4%: 67.5% 8.4%:
Automobiles 82.1% 6.79% 94.7% 6.9%
Consumer Electronics/Computer 89.7% 7.0% 83.1% 6.4%
[Hobby (Movie/Game/Music etc.) 90.7% 5.7% 100.0% 6.3%
IFinance 107.5% 6.2 90.9% 6.1
|Beverages/ Liquors 77.1% 4.7% 97.0% 5.0%
Cosmetics/Toiletries 71.5% 7.299 63.0% 4.9%
[Fashion (Apparel/Jewelry etc.) 100.6% 3.3%! 88.1% 3.1%!
|Logistics services/Businesses/Events 110.4% 1.5%: 174.5% 2.9%:
|Housing/ReaI Estate/Construction 83.7% 3.0%l 75.9% 2.4%
|Energy/Machine/Material 65.7% 2.2% 85.6% 2.1%
[Distribution 127.7% 1.8% 102.0% 2.1%
Various Organizations (Law Office etc.) 82.1% 1.29d 155.1% 2.00d
[Housewares 86.2% 2.1% 84.2% 1.9%
Government/Political Organization 113.8% 1.5%] 110.6% 1.9%
[Publishing 105.4% 1.7% 98.0% 1.9%
IMail Order Sales 133.0% 1.4% 99.8% 1.5%
Other 248.4% 0.19d 245.4% 0.3%d
Total 1000% | 100.0%

*Year-on-year comparisons
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ABC™

Other Broadcasting Businesses (Non-ABC TV-Related) OAEC2020

*Companies for which the bulk of revenues are from non-group sources (Unit: million yen)
ABC Radio Net Sales ABC FRONTIER HD (Content-related)
=m=0perating Income
1,041 =]
475 385 473
30 5 183 N
17/3 3Q 18/3 3Q 19/3 3Q 20/3 3Q | 17/3 3Q | 18/3 3Q | 19/3 3Q | 20/3 3Q
Sky-A (CS broadcasting revenue) AMC (Mail-order business/Radio program production, etc.)
2,552 3368 2,448 2,464 2,062 2242 2,211 2,344
B 51 -
i ——
..f
17/33Q 18/33Q 19/33Q  20/33Q 17/33Q 18/33Q 19/33Q 20/33Q

(Unit: million yen)

total of operating income
*Reference

Four companies (non-consolidated) ‘
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Consolidated Results Forecasts

ABC™

©ABC2020

% Change
Net Sales 81,986} 84,000} 2,013 2.5%
I I
Operating Income 4,262: 3,000: -1,262 8 -29.6%
. I I
Ordinary Income 4,591: 3,200: -1,391 -30.3%
Profit Attributable to i I
Owners of Patent 3,7421 2,5001 -1,242 -33.2%
(Unit: million yen) = Net Sales -m-Q0perating Income
82 302 84,000
76 068|[76.601| 78.162][ 78,847 81,484([ 80,691/| 81,059|L52. 80,991 81,986
5,748 {5,791
O 0 4,972
/ 4,064 |° 4,62
3,05 O o , N
u .
/ O
o
i0/3 11/3 12/3 13/3 14/3 15/3 16/3 17/3 18/3 19/3 20/3
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/
Results Forecasts bx Segment ABC

(Unit: million yen)

Broadcasting % Change
Net Sales 68,550 ! 70,630 ! 2,079 3.0%
Operating Incorne 3,4751 2,2701 -1,205| -34.7%
Housing % Change
Net Sales 12,545 : 12,350 : -195 -1.6%
Operating Income 1,060 1 1,010 50| -4.7%
Golf Club % Change
Net Sales 890 ! 1,020 ! 129 14.5%
Operating Income 28 : 70 : 41 146.4%
Adjustments % Change
Operating Income -301 :_ -350 : -48 -




ABC™

ABC TV Results Forecasts

(Unit: million yen)

% Change
Net Sales 58,047!  57,400! -1547  -2.6%
Operating Expenses 57,173!  56,300! -873  -1.5%
Operating Income 1,774!  1,100! -674 -38.0%
Ordinary Income 1,807 i _____ ]; ,}_5_0_5 -657 -36.4%

% Change
Program Expenses 17,619, 17,700 80 0.5%

------------
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ABC

ABC TV Revenue Forecasts

(Unit: million yen)

19/3  20/3 9% Change

TV Business 55,5961 54,0001 -1,596  -2.9%
Event 16231 1,600  -23  -1.4%
Content-related 058 i 1,050 i 91 9.6%
Others 769] 7501  -19  -2.8%
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ABC™

TV Business Revenue Forecasts

(Unit: million yen)

19/3 20/3 9% Change

TV Business 55,596} 54,000f -1596 -2.9%

Spot 33,169} 31,180} -1,989 -6.0%

Network 14,0601 14,300} 240 1.7%

3 Local 5973] 6160} 186  3.1%
” Program Sales 2225! 2210f  -15 -0.7%
TV Prog(;Tr\a;;rr\e?ct.r)eaming 168 i ----- ]-_§9 i 18 -11.0%

15



Television Viewer Ratings in Kansai Region for Apr-Dec 2019

(Source: Video Research)

All-day Golden time Prime Prime 2
(6:00-24:00) | (19:00-22:00) | (19:00-23:00) | (23:00-25:00)

1 YTV YTV ABC-YTV YTV

8.0% 11.6% 11.5%¢(+0.3) 7.6%

> KTV ABC * %k * ABC
7.95% 10.9%¢+0.3) ¥ %k X 6.4%¢(-0.6)

3 ABC MBS MBS MBS

1.2%(=0) 9.9% 10.0% 5.3%

4 MBS KTV KTV KTV

6.8% 9.8% 9.7% 9.1%

5 NHK NHK NHK NHK

2.6% 9.5% 8.3% 2.4%

mABC (TV Asahi network) mMBS (TBS network) mKTV (Fuji TV network) mYTV (Nippon TV network) BNHK

ABC™

©ABC2020
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Television Viewer Ratings in Kansai Region for Jan-Dec 2019

(Source: Video Research)

All-day Golden time Prime Prime 2
(6:00-24:00) | (19:00-22:00) | (19:00-23:00) | (23:00-25:00)

1 YTV YTV ABC-YTV YTV

8.0% 11.7% 11.5%¢+0.2) 7.95%

> KTV ABC * %k * ABC
7.5% 11.0%¢+0.2) * %k ok 6.6%(-0.5)

3 ABC MBS MBS MBS

1.2%(=0) 10.1% 10.2% 5.4%

4 MBS KTV KTV KTV

6.9% 10.0% 9.8% 9.1%

5 NHK NHK NHK NHK

2.6% 9.6% 8.3% 2.9%

mABC (TV Asahi network) mMBS (TBS network) mKTV (Fuji TV network) mYTV (Nippon TV network) BNHK

ABC

©ABC2020
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ABC

DiVidendS ©ABC2020
(Yen)
30 ® Interim dividend m Period-end dividend
28.0
18.0
9

26.0
25
20.0
20 18.0 18.0
16.0 17
15
12.0
12
10 . : . 10
5 9
[ ] » [ ] [ 6 6
0

10/3 11/3 12/3 13/3 14/3 15/3 16/3 17/3 18/3 19/3 20/3

<Profit distribution policy>

The Company places one of its highest management priorities on shareholder return. With respect
to profit distribution, we strive to continuously provide steady dividends and maintain a dividend
payout ratio (consolidated) that does not fall below 30% as well as strengthen and maintain our
financial structure from the standpoint of a responsible certified broadcasting holding company. We
will do so while making appropriate investments for our future growth.
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ABC

Disclaimer EheCT 0

This presentation is intended to provide information on our business etc., not to recommend the investment in our
company. And, this presentation contains forecasts and the other forward-looking statements relating to the plans,
outlook, targets, and forecasts of Asahi Broadcasting Corporation and its affiliated companies. These forecasts and
other forward-looking statements are based on assumptions and beliefs that draw on information that is available as of
the date of this presentation. As a result, the information in this presentation contains inherent risks and uncertainties.
Accordingly, readers are advised that actual results may differ materially from forecasts due to a variety of factors.

s Corporate Information Website

https://corp.asahi.co.jp

For all shareholders, more detailed information such as consolidated financial
reports and annual securities reports can be found on the website.

|
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