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Outline of the Performance
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Outline of the Performance of 1st half of FY 2016
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Forecasts & Target of FY 2016
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Details of the Performance 
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FY 2016
(1st half)

FY 2015
(1st half) Growth % change

Net sales 40,867 39,405 1,462 3.7％

Operating income 1,072 1,063 9 0.9％

Ordinary income 1,260 1,300 △39 △3.0％

Profit attributable to 
owners of parent 883 786 97 12.4％

Consolidated Earnings of 1st half of FY 2016
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Broadcasting FY 2016
(1st half)

FY 2015
(1st half) Growth % change

Net sales 35,014 33,908 1,106 3.3％

Operating income 635 507 128 25.4％

Housing FY 2016
(1st half)

FY 2015
(1st half) Growth % change

Net sales 5,418 5,067 350 6.9％

Operating income 461 568 △106 △18.8％

Golf Club FY 2016
(1st half)

FY 2015
(1st half) Growth % change

Net sales 435 429 5 1.3％

Operating income △24 △11 △12 -

Earnings by Segment 1st half of FY 2016
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FY 2016
(1st half)

FY 2015
(1st half) Growth % change

Net sales 32,450 31,583 867 2.7％

Operating income 893 699 193 27.7％

Ordinary income 1,202 1,003 198 19.8％

Profit 974 762 212 27.9％

ABC’s Earnings (Non-consolidated) 1st half of FY 2016
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FY 2016
(1st half)

FY 2015
(1st half) Growth % change

Television broadcasting 
business revenue 28,592 27,989 603 2.2％

Time 
sales 

Network time 
advertising revenue 7,362 7,199 162 2.3％

Local time 
advertising revenue 3,019 3,007 12 0.4％

Spot sales revenue 16,959 16,649 309 1.9％

Program sales revenue 1,251 1,133 118 10.4％

Television Broadcasting Business Revenue
（Terrestrial broadcast） 1st half of FY 2016

＜Revenue＞

Breakdowns
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Network time

Local time

Background of the Results of TV Broadcasting Business
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FY 2016 FY 2015 Growth % change

1st quarter 8,692 8,511 181 2.1％

2nd quarter 8,267 8,138 128 1.6％

1st half 16,959 16,649 309 1.9％

3rd quarter 8,980

4th quarter 9,088

2nd half 18,069

Full Fiscal Year 34,719

TV spot sales revenue (Terrestrial broadcast)
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1st half of FY 2016 1st half of FY 2015

Industry sector % change Shares % change Shares

Communication 141.5% 11.0% 86.5% 7.8%
Alcoholic and other beverages 88.5% 8.5% 90.3% 9.8%
Cosmetics and toiletries 95.9% 7.9% 93.9% 8.3%
Automobile 93.4% 7.3% 85.9% 7.9%
Drugs 115.7% 7.3% 100.2% 6.4%
Foods 104.7% 7.0% 87.1% 6.8%
Leisure 103.0% 3.4% 95.6% 3.4%
Confectionaries and daily products 89.2% 3.3% 101.1% 3.8%
Electric appliance 147.1% 3.2% 80.9% 2.2%
Housing/Real Estate/Construction 105.7% 3.0% 87.2% 2.9%
Banks and finance 100.6% 2.9% 74.2% 3.0%
Insurance 112.2% 2.9% 73.5% 2.6%
Movie/Theater 110.2% 2.8% 89.3% 2.6%
Restaurant 107.5% 2.7% 102.4% 2.5%
Public works 1025.4% 2.6% 49.2% 0.3%
Transport 88.2% 2.4% 107.4% 2.8%
Game/Toy 102.5% 2.2% 127.5% 2.3%
Clothing 97.3% 2.0% 151.7% 2.1%
Computer 61.5% 1.9% 90.1% 3.1%
Other organizations 84.1% 1.8% 138.8% 2.2%

※Percentage of figures represent the year-on-year increase or decrease.

TV spot sales revenue (Terrestrial broadcast: By industry sector / Top 20 shown)
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FY 2016
(1st half)

FY 2015
(1st half) Growth % change

Radio broadcasting 
revenue 1,447 1,418 28 2.0％

Events revenue 1,537 1,220 316 25.9％

Content related 
revenue 629 730 △101 △13.9％

Content related 
revenue 215 - - -

CS broadcasting
revenue 1,737 1,622 115 7.1％

TV shopping 
business revenue 570 575 △4 △0.8％

Broadcasting Business Revenue (Non-Terrestrial)
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Non-consolidated FY 2016
(1st half)

FY 2015
(1st half) Growth % change

Cost of Sales 21,141 20,595 545 2.6％
Selling, General and 

Administrative Expenses 10,416 10,288 128 1.2％

Total Operating Expenses 31,557 30,883 674 2.2％

TV Program Expenses 9,456 9,345 111 1.2％

Consolidated FY 2016
(1st half)

FY 2015
(1st half) Growth % change

Cost of Sales 28,235 27,006 1,229 4.6％
Selling, General and 

Administrative Expenses 11,559 11,335 223 2.0％

Total Operating Expenses 39,795 38,342 1,452 3.8％

Consolidated/Non-consolidated Expense
1st half of FY 2016
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FY 2016 FY 2015 
(actual) Growth % change

Net Sales 82,400 81,059 1,340 1.7％

Operating income 4,100 4,064 35 0.9％

Ordinary income 4,400 4,407 △7 △0.2％

Profit attributable to 
owners of parent 2,700 2,372 327 13.8％

Consolidated Earnings Outlook of FY 2016
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Broadcasting FY 2016 FY 2015 
(actual) Growth % change

Net sales 70,700 69,794 905 1.3％

Operating income 2,970 2,781 188 6.8％

Housing FY 2016 FY 2015 
(actual) Growth % change

Net sales 10,800 10,424 375 3.6％

Operating income 1,100 1,279 △179 △14.0％

Golf Club FY 2016 FY 2015 
(actual) Growth % change

Net sales 900 840 59 7.1％

Operating income 30 3 26 714.2％

Earnings Outlook by Segment

17



©ABC2016

FY 2016 FY 2015 
(actual) Growth % change

Net sales 64,900 65,127 △227 △0.3％

Operating income 2,700 2,619 80 3.1％

Ordinary income 3,100 3,034 65 2.2％

Profit 2,100 1,855 244 13.1％

ABC’s Earnings Outlook  (Non-consolidated)
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FY 2016 FY 2015 
(actual) Growth % change

Television Broadcasting 
Business revenue 58,300 58,178 121 0.2％

Time 
sales 

Network time 
advertising revenue 14,900 15,253 △353 △2.3％

Local time 
advertising revenue 5,600 5,943 △343 △5.8％

Spot sales revenue 35,400 34,719 680 2.0％

Television Broadcasting Business (Terrestrial) Revenue Outlook

＜Revenue＞

Major breakdowns
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FY 2016 FY 2015 Growth % change

ABC 
FRONTIER 
HOLDINGS, 
INC. Group

Content related 
revenue

(From July 2016 to 
March 2017）

730 －－－ －－－ －－－

Sky-A CS broadcasting
revenue 3,300 3,159 140 4.5％

AMC TV shopping 
business revenue 1,250 1,187 62 5.3％

(Note: Including internal transactions in the consolidated group)

Broadcasting Business Revenue Outlook
(Non-Terrestrial, except Non-consolidated) 

＜Revenue＞
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FY 2016 FY 2015 
(actual) Growth % change

Consolidated：
Operating Expenses 78,300 76,994 1,305 1.7％

Non-consolidated：
Operating Expenses 62,200 62,507 △307 △0.5％

Non-consolidated：
TV Program 
Expenses

18,100 18,498 △398 △2.2％

Consolidated / Non-consolidated Expense Outlook
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FY 2016
(1st half)

FY 2015 

Consolidated Non-
consolidated Consolidated Non-

consolidated

Capital 
Investments 1.8 billion 1.0 billion 4.5 billion 2.2 billion

Depreciation 
and 

amortization
1.5 billion 1.1 billion 3.3 billion 2.7 billion

Capital Investments / Depreciation and amortization

(Amounts less than 0.1 billion yen are rounded to the nearest whole unit.)
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Programs, Television 
Viewer Ratings
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All-day
（6:00-24:00）

Golden time
（19:00-22:00）

Prime
（19:00-23:00）

Prime 2
（23:00-25:00）

１
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8.2

YTV
11.5

YTV
11.7

YTV
8.1

２
MBS
7.4

NHK
11.2
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7.9

３
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5 NHK
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Television Viewer Ratings 
From April to September, 2016 (Kansai region) 

24



©ABC2016

Television Viewer Ratings 
(Fiscal Year : Kansai region) FY2016 = 1st half 

All-day（6:00-24:00） Golden time（19:00-22:00）

Prime（19:00-23:00） Prime 2（23:00-25:00）

25



©ABC2016

High Viewer Ratings Programs of 1st half 

“Ohayo Asahi Desu” Saturday morning

26
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Reinforcement of Golden, Prime 2 (October onwards)

・Light blue: TV Asahi production・Blue: Re-formed programs by TV Asahi
・Orange: Asahi Broadcasting Corporation production as well as program names

MON TUE WED THU FRI SAT SUN

19:00
Hanataka!

Yuuetsukan
（Reorganized：

New）

Ametalk!
(Reorganized)

20:00
Minna no 
Katei no 

Igaku

Kasouken
no Onna

(Reorganized)

Daikaizou!!
Gekiteki

Before After
（19：58~）

21:00 Konnatokoro
ni Nihonjin

Aibou15
(Reorganized)

Doctor X
(Reorganized)

22:00

23:00
Narumi/Okam
ura no sugiru
TV （23：17~）

Ameagari no 
A san no 
hanashi
（23：17~）

Ima-chan no 
Jitsuwa…
（23：17~）

BE-BOP!
HIGH HEEL
（23：17~）

Tantei! 
Knight Scoop

（23：17~）

24:00
Kaseifu no 
Mitazono

（Reorganized：
New）

Hodo Station
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Year-end and New Year holidays – popular programs one after another
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New Business
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In July, business started with new contents company

Animation production
business, etc.

Overseas business, etc. Licensing/Product sales 
business, etc.

（Interim Holding Company)
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Currently broadcast programs

Sponsored movie “Koe no Katachi” was a hit

(Overseas sales are also under ABC animation’s control)

In July, business started with new contents company
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Jointly develop programs with Vietnamese production company

New business for foreigners visiting Japan

Người Kết Nối (Long Distance Message)

In July, business started with new contents company

32



©ABC2016

スポーツインターネットメディア
『SPORTS BULL（スポーツブル）』 を運
営する 株式会社運動通信社へ出資! !

In July, business started with new contents company
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Acceleration in venture investment

Providing optimum TV advertising methods 
（HQ：USA）

Car park’s sharing economy
（HQ：Osaka）

Sports online lessons service
（HQ：Osaka）

Automatic generation of thumbnail images
（HQ：USA）

Real-type gourmet
(restaurant search) service

（HQ：Tokyo）

34

Exclusive EC site for spectacles
（HQ：Tokyo）

Business synergy

Contribution to the local Kansai region Financial return
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Growth Strategies
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Country-wide distribution of local contents through the Internet

Internet distribution business: Towards future growth
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Country-wide distribution of local contents through the Internet
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Rapid growth of “Comprehensive portal sites” for hard-core fans
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Improving towards “4K Production capability”

High speed camera with 4K 8 speed

4K public viewing

39

Vocal On Symphony 2016
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Improving towards “4K Production capability”

High speed camera with 4K 8 speed

4K public viewing
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Vocal On Symphony 2016
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Towards “consolidated net sales 100 billion yen” for 2021

Restructuring of broadcasting
related business

Towards country-wide, global

Strengthening of 
broadcasting business

Expansion of 
Housing Business

40

New business development
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FY 2016 FY 2015 FY 2014

Interim dividend 9.0 9.0 6.0

Period-end
dividend

9.0
(Forecast) 9.0 12.0

(Special 4.0, 
Commemorative 2.0)

Total 18.0 
(Forecast) 18.0 18.0

(Special 4.0, 
Commemorative 2.0)

Dividends

(in yen)

41
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Contact/Disclaimer
This presentation is intended to provide information on our business etc., not to recommend the investment in our 
company. And, this presentation contains forecasts and the other forward-looking statements relating to the plans, 
outlook, targets, and forecasts of Asahi Broadcasting Corporation and its affiliated companies. These forecasts and
other forward-looking statements are based on assumptions and beliefs that draw on information that is available as of 
the date of this presentation. As a result, the information in this presentation contains inherent risks and uncertainties. 
Accordingly, readers are advised that actual results may differ materially from forecasts due to a variety of factors.

Asahi Broadcasting Corporation 

http://corp.asahi.co.jp/en/
For all shareholders, more detailed information such as consolidated financial 
reports and annual securities reports can be found on the website. 

+81-6-6454-1111+81-6-6458-5321（main number）
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